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The FDK Group recognizes that, in the environmental protection efforts that a corporation conducts together with its business 
activities, it must not only ensure that those activities comply with all national and local regulations, but must also voluntarily 
do its utmost to prevent global warming, reduce waste materials, control chemical substances, and take other actions from a 
global point of view. In May 2010, as a member of the Fujitsu Group, we revised the “FDK Group Environmental Policy” in 
order to promote environmental management that utilizes the distinctive characteristics of our member corporations.  

Main EffortsMain Efforts
The FDK Group has built, at all of its production sites, including those overseas, an environmental management system (EMS) 
that conforms with ISO 14001. Environmental activities are conducted based on the FDK Group Environmental Action Plan. 
In fiscal 2009, we integrated the environmental management systems at all of FDK’s domestic production sites with the Fujitsu 
Group’s environmental management systems.

The FDK Group has established environmental protection as an important theme of corporate management. Thus, acting 
from the customer’s viewpoint, we develop and provide battery products and electronic parts able to satisfy customers, while 
contributing in the process to the creation of a sustainable society that is based on the 3Es ‒ Environment, Energy, and 
Economy ‒ that is, on protecting the environment, conserving energy, and developing the economy. We also fulfill our social 
responsibility by conducting conscientious corporate activities that comply with environmental laws and standards. 
Moreover, in order to pass on nature’s irreplaceable bounty and the Earth’s beautiful environment to future generations, we 
will continue to maintain close communication and cooperation with local communities, while conducting environmental 
protection activities invigorated by each employees’ spirit of solidarity.

Main Targets and Results of Action Plan (at Domestic Production Sites)
Description

Increasing
Product Values

Promoting
Green Procurement

Global Warming
Prevention Measures

Promoting
Green Factories

Targets (2007 to 2009)

Develop super-green products＊1 that have superior 
environmental characteristics.

Develop Environmental Efficiency Factor 2＊2 products.

Promote the environmental management system (EMS) at 
business partner sites.

Reduce the amount of energy consumption-based CO2 emissions 
by 2% from the FY2006 level by the end of FY2010. (FY2006 
level: 26,239 tons)

Reduce the amount of waste emissions by 3% from the FY2006 
level by the end of FY2009. (FY2006 level: 1,294 tons)

Results (2007 to 2009)

Number of super-green products developed: 0
(The proportion of environmentally friendly 
products being developed reached 100%.) 

Number of products for which Factor 2 has 
been achieved: 0
(One Factor 2 product is under development.)

An EMS was built at 148 additional business 
partner sites.

Reduced 22% from FY2006 level
(FY2009 level: 20,450 tons)

Reduced 25% from FY2006 level
(FY2009 level: 964 tons)

Philosophy

1. We will understand the burdens that our corporate activities place on the Earth’s environment, and reduce those burdens 
by making our products more environmentally friendly in each stage of their lifecycle.  

2. We will promote the development of environmentally compatible products by eliminating the use of harmful materials, 
reducing the energy required for product use, and increasing product longevity. 

3. To prevent global warming, we will reduce the energy used in our factories and offices 
and improve our distribution operations.

4. We will reduce our environmental burdens through 3R (Reduce, Reuse, Recycle) 
activities.

5. We will promote green procurement for the raw materials, parts and packaging 
materials used for products. 

6. We will observe all environmental laws and regulations, and strengthen our risk 
management for preventing pollution and other problems.

7. We will deepen our communication with local communities and contribute to efforts to 
protect the environment.

Action Guidelines

FDK Group Cares about Nature and Safeguards our Planet
Slogan

*1. Super-green products: These products are those, among the products judged to be green products (environmentally friendly products) in a product environmental assessment, that are front 
runners for being “the world’s first,” “the world’s smallest,” “the first in the country,” “the first in the industry,” “the smallest in the country,” or “the smallest in the industry.” 

*2. Environmental Efficiency Factor 2: Increasing the value of the product over twice its environmental burdens.

Reduce VOC (volatile organic compound) emissions by 30% from 
the FY2000 level by the end of FY2010 (FY2000 level: 44.3 tons)

Reduced 40% from FY2000 level
(FY2009 level: 26.8 tons)




